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INTRODUCTION
The Hepatitis C Social Marketing Campaign was funded by the federal Centers for Disease Control and Prevention (CDC) and implemented by the New Mexico Department of Health (NMDOH) in an attempt to raise awareness of Viral Hepatitis and prevent its spread among at risk groups, mainly injection drug users.  Specifically, the campaign was designed to:

1. To encourage persons who are at high risk for exposure to Viral Hepatitis to seek counseling about high-risk behaviors and appropriate testing.

2. To promote immunization among adults for whom vaccinations are recommended.

3. To educate the at risk population on relevant harm reduction practices.

The New Mexico Department of Health and Cooney Watson and Associates, a company that produces comprehensive communications campaigns, initiated the project by conducting focus groups with injection drug users to assess their knowledge, harm reduction and prevention practices, sources of healthcare, and types of information that clients would like to receive.  The New Mexico counties of Bernalillo and Rio Arriba were targeted for this campaign.  NMDOH developed a media ad for local television and radio stations, as well as educational brochures and posters that were displayed at methadone clinics, treatment centers and syringe exchange sites within the target counties.  Finally NMDOH implemented a 1-800-hotiline to provide additional information on hepatitis, HIV and sexually transmitted diseases in general.  

The media campaign consisted of an animated commercial broadcasted on television and radio stations.  The commercial included both general and specific information.  Specifically, the ad focused on, the danger of sharing needles and “works” (cotton, spoons and other preparation tools), the importance of obtaining vaccinations for Hepatitis A, and B, the acceleration of the disease caused by alcohol use, as well as contact information the public could use to receive more information.  The media campaign was broadcast on television from February 2003 to March 2003 and again from May 2003 to June 2003.  The radio campaign ran from January 2003 through February 2003.  

Additionally, educational materials were sent out to various syringe exchange sites, methadone clinics, and treatment centers throughout Bernalillo, San Miguel and Rio Arriba Counties.  These educational materials included posters and pamphlets containing the same ad that was broadcast on TV, however more detailed information on the three forms of hepatitis was provided.  Additional information provided by the pamphlets included modes of transmission, risky behaviors, symptoms, length of the disease, and prevention methods to stop the spread of the Hepatitis virus.  Education materials were provided in both English and Spanish.

The New Mexico Department of Health documented calls to a 1-800 hotline that was listed in the pamphlets and that was part of the radio and TV commercial, and collected information on syringe exchanges and surveys from syringe exchange sites throughout the state.  All calls were documented, including any information or referral provided to the caller.  The Institute Social Research (ISR) used these sources of information in other portions of the evaluation and mini-reports have been provided to the NMDOH.  Finally ISR staff, along with NMDOH employees, designed and implemented a survey to evaluate the effectiveness of the campaign.  These surveys were administered to clients of methadone clinics, treatment centers, and syringe exchange programs in Bernalillo, Rio Arriba, and San Miguel Counties.  A list of the participating agencies is provided in Appendix A.  The surveys were then analyzed by ISR staff to help determine the effectiveness of the campaign on the at risk population.  This report provides the survey findings.

LITERATURE REVIEW

What is Viral Hepatitis?


Viral Hepatitis is a major public health problem affecting millions in the United States.  Hepatitis is an inflammation of the liver which reduces the ability of the liver to perform life saving functions.  It can lead to chronic liver infection, cirrhosis, and hepatocellar carcinoma.  There are various strains of hepatitis, with the most common forms being Hepatitis A, Hepatitis B, and Hepatitis C.


Hepatitis A (HAV) affects both the liver and the intestinal track and is primarily spread through fecal/oral contact.  The majority of individuals who become infected (99%) are able to fully recover and subsequently develop immunity to HAV (New Mexico Department of Health and Viral Hepatitis and Injection Drug Users, 2002).  This form of hepatitis generally occurs in areas with overcrowded populations and/or poor sanitary conditions. Injection drug users should be encouraged to receive the vaccine for hepatitis A due to an increased risk of residing in poorer sanitary conditions and because the threat of HAV becomes much more severe in those who already have liver problems caused by Hepatitis C.


Hepatitis B (HBV) is a blood borne virus that is most commonly spread through the sharing of needles or unprotected sexual contact with an infected individual.  New Mexico has the highest rate of Hepatitis B in the nation (New Mexico Department of Health) with a rate that is “about 5 times the national average” (New Mexico Department of Health).    


Hepatitis C (HCV) is the most common chronic blood-borne infection in the United States (NIDA Drug Alert Bulletin).  Injection drug users account for the majority of new Hepatitis C infections. According to the Center for Disease Control (CDC), 60% to 80% of those individuals identified as injecting drugs for at least five years, are infected with HCV.  Currently, it is estimated that 4 million Americans have the Hepatitis C virus (NIDA Drug Alert Bulletin), and 2.7 million of these have chronic HCV infection.  Chronic Hepatitis C is currently the leading indicator for liver transplant (NASTAD HIV Prevention Fact Sheet).  Hepatitis C is spread primarily through the sharing of needles, preparation tools, and/or injection drugs.  HCV can be spread through sharing of needles as well as other injection equipment.  Other risk factors include  sharing toothbrushes or razors, and receiving tattoos from un-sterile equipment.  

B. The Target Population


Both Hepatitis B and Hepatitis C are transmitted through exposure to infected blood and bodily fluids.  As such, injection drug users are at an extremely high risk for 

contracting either strain of the disease.  Risks for infection include the sharing of syringes and other preparation tools such as the cooker, cotton and water. According to the Center for Disease Control, injection drug users accounted for an estimated 60% of the new cases that occurred in 2000 (CDC-IDU & HIV Prevention Issues).   Additionally, it is estimated that over 80% of injection drug users are infected with hepatitis C in New Mexico.  According to the National Institute on Drug Abuse, anyone who has ever injected drugs is at risk for infection because of the efficiency with which the virus is spread as well as the high prevalence of infection among injectors (Thomas, J., 2001).  

The New Mexico Office of Epidemiology maintains a Hepatitis C Registry.  Currently, there are a reported 24,000 unique cases of HCV.  However, due to data entry issues, the New Mexico Department of Health warns that this number may be incorrect.  The federal Center for Disease Control estimates (NHANES study) there are at least 32,000 people in New Mexico who have been infected with Hepatitis C.  

Media Campaigns 


Media Campaigns are useful in communicating messages to those populations who ordinarily are more difficult to reach.  In an analysis of drug prevention through media campaigns, Schilling and McAllister (1990), correctly point out that “television has a standing invitation to enter even the most private of homes.”  Schilling and McAllister also note that the “increasing segmentation of electronic media (e.g. Spanish language stations, cable networks and talk radio) enhances opportunities for population-specific programming”(1990).  Media campaigns used to educate an at risk population about blood borne diseases such as Hepatitis can be extremely useful because injection drug users can at times be a difficult population to reach.  This difficulty is due to any number of factors including, feelings of embarrassment, fear of police harassment or inability to reach them because of the chaotic living situations many IDU’s confront. 

 Variations of media campaigns include: mass media such as social marketing campaigns, entertainment education in which the message is openly communicated within another program, embedded messages, media advocacy, small media, such as posters and pamphlets and internet interventions (Keller and Brown, 2002).  Media campaigns can have powerful effects beyond the ability to reach large numbers of people.  One of the most well known, and well recalled media campaigns includes the “Partnership for a Drug Free America Campaign”.  Here, a commercial was broadcast on national television featuring an egg in a frying pan with a comparison between this visual and a brain on drugs.  In one survey, 95% of college students remembered seeing the commercial, and 75% gave it a positive rating (Black, 1988).  Similarly, media campaigns have been used to promote responsible behavior in other areas of life.  In an analysis of safe sex media campaigns, it was observed that campaigns were associated with increased teen condom use with casual partners, and a reduction in the number of teenagers reporting sexual activity (Keller and Brown, 2002).   Media campaigns can be used to reach large numbers of people.  Most importantly, it provides and opportunity to educate populations who may not be reached otherwise, in a short amount of time.  As such, media campaigns can be an effective means of communicating awareness on an issue as sensitive and private as Hepatitis C.


Media campaigns are not without their limitations.  According to Schilling and McAlister, media campaigns have to proven to be less effective in helping individuals to make healthy lifestyle choices then had been hoped for (1990).  However, they attribute this to the fact that “many of the pro social and health messages studied tended to be low in dosage and duration and typically failed to follow well conceived marketing plans” (1990).  This limitation is one that will be hard to overcome due to budgetary limitations of agencies such as state departments and non-profit organizations that often lead these media campaigns. 

METHODS

Sample


Surveys were conducted in Bernalillo, Rio Arriba and San Miguel Counties.  The sample population was collected using convenience and snowball sampling methods.  Convenience sampling consisted of collecting the sample population by asking members of the at risk group to participate in the interview process as they arrived at the clinic or exchange site.  Researchers then asked interviewees to inform other known members of the at-risk group about the interview and refer them to the researchers in hopes that these individuals would also agree to complete an interview.  This form of date collection is known as snowball sampling.  Our target sample consisted of individuals who are at a high risk for contracting Viral Hepatitis, mainly intravenous drug users.  Researchers went to syringe exchange sites, methadone clinics and drug rehabilitation centers within the three counties.  A total of 334 respondents were interviewed. 

Data Collection

Prior to the commencement of the data collection, all sites were contacted and asked the times and days that would result in the largest number of surveys being completed.  The Institute used this information in planning when and where to conduct the surveys.  The surveys were administered at the collection sites over a period of four weeks (June 21, 2003 – August 9, 2003) with each site being visited at least twice. Research assistants recruited respondents as they arrived at the clinic or syringe exchange site.  As compensation for their time, respondents received a ten-dollar gift certificate to Wal-Mart.  To protect the participant’s identification, all interviews were conducted anonymously.  The interviews were conducted in private rooms provided by the collection sites.  Due to space and time constraints, interviews were at times conducted simultaneously.  To protect the respondent’s privacy, simultaneous interviews were conducted in a manner that attempted to keep interviewees from hearing another’s answers.  Simultaneous interviews were a less favorable method of collection and were avoided if possible.     

The Survey

The survey was created as part of a collaboration between the Institute for Social Research and the New Mexico Department of Health.  The staff at NMDOH created a draft with questions that had been deemed essential to the evaluation. Research staff at the Institute then took these questions and re-worded them to make them more understandable to the target population and to increase the reliability and validity of the instrument and the resulting data.  Approximately 4 drafts were completed before the survey was finalized.  The final instrument consisted of 37 questions measuring respondents answers in the areas of demographics, media related habits, knowledge of viral hepatitis, injection drug use, and exposure to the marketing campaign.  The instrument consisted of both open and closed ended questions. The survey took approximately 10-15 minutes to complete. Interviews were done face-to-face with the interviewer reading the questions to the respondent and then recording their answer onto the survey.  The complete survey is attached as Appendix B.

Analysis


Because so few of interviews were completed in San Miguel County, these interviews were combined with those completed in Rio Arriba County and analyzed together.  The responses to the surveys were entered into a Microsoft Access database.  The data was then converted and analyzed using the statistical package SPSS.  Responses were divided into qualitative and quantitative data and examined separately.  Analysis of the survey data consisted of descriptive statistics.

Results

General Results


A total of 337 interviews were conducted and 334 were included in the analysis.  Three interviews were discarded because of  missing data that made them unusable.   Of  the 334 surveys, 128 were completed in the northern counties of Rio Arriba and San Miguel and 205 were completed in Bernalillo County.  Originally, San Miguel County was to be the control county, to be compared with Rio Arriba County.  However, when the research staff met with the staff at the methadone clinic in San Miguel County, we were made aware that the clients had been exposed to the posters and pamphlets at the clinic and the number of potential interviewees was very small and not large enough to create a control group.  For these two reasons there is no control group for this study and the San Miguel County and Rio Arriba County data were combined.  

Demographics


Slightly less than two-thirds of the sample population was male, the average age of the sample was 39 years of age, on average respondents had a high-school education, and approximately two-thirds were Hispanic.    A summary of the demographics is contained in Table 1 below.

	Table 1: Demographic Summary 

	
	Total
	Bernalillo
	Rio Arriba and 

San Miguel

	Gender (% male)
	61.3 %
	61.3 %
	61.2 %

	Average Age
	39 
	43.2 
	36.7

	Ethnicity – Hispanic
	76.6%
	63.8%
	61.3%

	Average Number of Years in School Completed
	12.6
	12.8
	11.7


Media Related Habits


A summary table of the media related habits of the sample population can be seen below in Table 2.  Interviewers asked the respondents to list all newspapers, television stations and radio stations that the respondents watched, read or listened to.  We have only listed the top five because of a sharp decrease in the percentage of respondents listing a specific station or newspaper after the top five.  

More than 80% of respondents reported reading any newspaper, listening to any radio station and almost 90% reported they watched television.  The most commonly read newspapers were expected and included the large local newspapers.  The top five radio stations consisted of Rap, R&B, Hard/Classic Rock, Oldies, and Spanish genres.  The top five television stations included the three major networks, FOX and UPN.  All of these stations are available on regular TV.   

	Table 2: Media Related Habits Summary Table

	
	Yes 

	Do you read any newspapers?
	82%

	Do you listen to any radio stations?
	85%

	Do you watch television?
	89.2%

	Table 3: Top Five Newspapers, Radio Stations and Television Stations

	Newspaper
	%
	Radio
	%
	Television
	%

	Albuquerque Journal
	41%
	KZRR (94.1)
	11%
	ABC
	17%

	Rio Grande Sun
	16%
	KKSS (97.3)
	17%
	CBS
	9%

	Santa Fe New Mexican
	16%
	WILD (106.3)
	10%
	NBC
	9%

	Albuquerque Tribune 
	13%
	KABG  (98.5)
	6%
	FOX
	7%

	USA Today
	2%
	KANW (89.1)
	6%
	UPN
	6%


Hepatitis 



All the respondents stated they had at least heard of Hepatitis C, and as can be seen in the summary table below (Table 4), the majority of the respondents stated they knew how people contracted Hepatitis C, what parts of the body it affected, and how the transmission of it could be prevented.  When asked to provide the various types of hepatitis, the majority of the respondents were able to list at least Hepatitis A, B, and C.  Other responses to this question included, Hepatitis A-Z, Hepatitis D, Hepatitis E, Hepatitis F, and Alcoholics Hepatitis. 

Respondents were probed concerning their knowledge of the prevention of Hepatitis A, B, and C.  Although many of the respondents were aware of Hepatitis A and B, less than 50% reported they had been vaccinated.  Of those who had not been vaccinated the most common explanations were a lack of knowledge on vaccinations in general or respondents were not aware immunizations existed to prevent Hepatitis A and B.  When asked about the prevention of Hepatitis C, all of the respondents acknowledged that it could be spread through sharing needles.  A large majority of the respondents were also aware it could be spread through preparation tools, which are used to cook the drug prior to injection.  Lastly, a large majority of respondents correctly reported Hepatitis C could be spread through unprotected sex.  

Respondents were also probed as to whether or not they knew the symptoms of Hepatitis C and what parts of the body it affected.  The majority of respondents knew Hepatitis affected the liver.  The two other most popular responses to this question included hepatitis affected your blood and/or the kidneys.  When asked what the symptoms of Hepatitis C were, the majority of the respondents who answered correctly indicated their knowledge of the symptoms came from personal experience.  

	Table 4: Hepatitis Summary Table

	
	Yes

	Have you heard of hepatitis?
	100 %

	Have you ever been tested for hepatitis C?
	85.6%

	Have you ever been vaccinated against hepatitis A or B?
	46.5 %

	Do you know how people get hepatitis C?
	94.3 %

	Do you know the symptoms of hepatitis C? 
	56.8 %

	Do you know what part of the body hepatitis C effects?
	85.9 %

	Do you know how you can prevent hepatitis C?
	85.6 %

	Do you know anyone with hepatitis C?
	73.6 %


Respondents were also asked where they would seek help for Hepatitis C.  Respondents were allowed to 
choose from a list all resources that applied as well as provide other sources of help.  A summary of the number of respondents who stated yes to the provided sources of care can be seen below in Table 5.  Only one respondent provided an alternative source of care, which was alternative medicine.

	Table 5: Where would you seek help for    

                Hepatitis C?

	
	Number

	Doctor/healthcare provider
	204

	Hospital
	142

	Clinic/community health center
	140

	Health department
	77

	Syringe exchange program
	67


Injection Drug Use


Although the majority of respondents indicated they had injected drugs, a little over 12% denied ever having injected drugs.  Because the interviews were conducted at needle syringe exchange sites and methadone clinics the honesty of those who denied ever injecting drugs is questionable.   As can be seen below in Table 6, a majority of the respondents reported they were not currently injecting drugs.  This may not be an accurate indication because many respondents, according to the interviewers, appeared to hesitate before answering despite the guaranteed anonymity.  This hesitation could have been due to fear of this being discovered.  A summary of the average, median and mode for the number of days since respondents reported last injecting can be seen below in Table 6.  Finally, although a majority of the individuals were aware of a syringe exchange program in their community, less than half reported they were currently enrolled.  However, it should be noted this may be due to the fact respondents were not currently injecting drugs, as opposed to a refusal to use syringe exchange programs. 

	Table 6: Injection Drug Use Summary Table 

	
	Yes

	Have you ever injected drugs?
	87.4 %

	Have you ever shared needles, works or injection drugs?
	71.5 %

	Do you currently inject drugs?
	30.6 %

	Are you aware of any syringe exchange programs in your community?
	73.9 %

	Are you currently enrolled in a syringe exchange program?
	41.1 %

	Have you ever been tested for HIV?
	79.6 %

	Number of days since last injected

                                                      Average

                                                      Median

                                                      Mode
	170.9

99

365


Marketing Campaign


A large majority of the sample reported they had recently seen or heard a commercial or ad about hepatitis.  The number of respondents who heard or saw the ad can be seen in Table 7.  Many of the respondents could not remember the exact number of times they saw or heard the ad and as such could only provide us with their best estimate.  Additionally, many of the respondents could not remember which radio or television station they had seen/heard the commercial on.  A listing of the top five radio and television stations can be seen in Table 7.  Once again, only the top five have been listed due to a sharp decrease in the percentage of responses for a particular station after the top five.  

The main problem with the responses from this section of the survey is that there is come indication that although some of the respondents had recently seen or heard an ad which they believed to be about hepatitis, it may not have been the ad which had been sponsored by NMDOH or an ad about hepatitis.  This indication arises from responses to what the respondent remembered from the commercial.  For example, some respondents reported seeing musicians, or actors in the commercial.  Other respondents stated the commercial gave information about the medication used to cure/treat hepatitis.  These examples indicate that although respondents may have seen what they believed to be the NMDOH sponsored ad, they had in fact viewed a different commercial. 

Additionally, some respondents noted they saw or heard the ad on TV and radio stations that were not used by NMDOH during the campaign.  For example, the commercial was not aired on CBS yet it was listed within the top five television stations.  Additionally, of the top five radio stations listed by respondents as being the station they heard the commercial on, only KZRR and KKSS were used by NMDOH to air the commercial.  This could mean the respondent did not accurately remember which station they were watching or listening to when they saw or heard the commercial or they remembered another commercial.  For a complete listing of the television and radio stations on which the commercial was aired as well as a corresponding list of the stations listed by the respondents please see Appendix B.  

Table 7: 

	Marketing Campaign Summary Table

	
	Yes

	Have you recently seen or heard a commercial or ad about hepatitis?
	84.1 %

	Did you hear about the commercial or ad from someone else?
	13.5 %

	Have you told anyone else about the commercial or ad?
	27.9 %

	Average number of times respondent saw/heard the commercial

                                               On Television

                                                On Radio
	12.5

14

	Average number times respondent saw the ad in a poster/pamphlet
	116.9

	Top 5 radio/television stations on which commercial was seen or heard

	TV
	Radio

	ABC
	KKSS (97.3)

	NBC
	KSYU (95.1)

	CBS
	KZRR (94.1)

	FOX (KASA)
	WILD (106.3)

	UPN
	KABG (98.5)


A summary of what the respondents remembered and the corresponding percentage can be seen below in Table 9.  Most notably, respondents remember the warning against sharing needles and works.  Furthermore, in addition to the problems listed above, some of the answers provided in this section of the survey led interviewers to believe respondents may have seen another commercial.  If the interviewer believed the respondent had indeed seen another commercial, it was noted within the interviewer comments.   

	Table 9: Do you remember anything 

               about the message:

	
	Yes

	Get tested for hepatitis C
	63.4 %

	Don’t share needles or works
	70.9 %

	How/where to get additional information
	57.7 %

	Get vaccinated for hepatitis A and B
	50.8 %

	If you have hepatitis C don’t drink alcohol
	44.4 %

	Something else about the commercial
	34.8 %


In addition to what the respondents remembered about the commercial, they were probed on whether or not the commercial encouraged them to want to know more about hepatitis, to get tested for hepatitis c, to get vaccinated for hepatitis A or B, to reduce the amount of alcohol they drink, to not share needles or works or to call the hepatitis hotline.  A summary of the percentage of the respondents who answered this question in the affirmative can be seen below.  As the information provided in Table 10 indicates, the percentage of respondents who were motivated to reduce their alcohol consumption by the commercial was relatively low.  It must be noted however, that a large number of the respondents who answered this question negatively did so because they did not drink alcohol at the time the interview was completed. Additionally, many individuals who stated that the commercial did not make them want to get tested for Hepatitis C or receive vaccinations for Hepatitis A or B stated that they had either already been tested, they were currently infected with the virus, or had been vaccinated for hepatitis A or B.

	Table 10: Did the commercial make you want to:

	
	Yes

	Know more about hepatitis 
	57.4 %

	Get tested for hepatitis C
	49.2 %

	Get vaccinated for hepatitis A or B
	51.4 %

	Reduce the amount of alcohol you drink
	29.1 %

	Not share needles or works
	68.8 %

	Call the Hepatitis Hotline/email address
	24.9 %


Finally, individuals were asked to provide the best methods for educating others about Hepatitis C.  Respondents were allowed to pick more than one response as well as provide any other options that were not listed in the survey.  The percentage of people who listed any of the methods listed can be seen in Table 11. Other popular methods not listed but provided by respondents included face to face counseling and education in the school systems.

	Table 11:What do you think is the best way to educate

               others about hepatitis C?

	
	Yes

	Television
	70.3 %

	Radio 
	3.3 %

	Newspaper
	3.0 %

	Poster/pamphlet
	11.1 %


Conclusion and Recommendations

The vast majority (89.2%) of respondents reported they watched TV and the vast majority (85%) reported they listened to the radio.

Although some of the respondents may not have accurately recalled where they saw or heard the commercial and others may have seen a different commercial, those who accurately recalled the commercial sponsored by NMDOH seemed to remember a significant amount about the message.   Unfortunately, many of the respondents were unable to list with accuracy the radio or television station they had seen/heard the commercial on.  This may have occurred because the commercial was aired on several different stations and they simply did not remember the channel.  It may be better to base future airings on the stations listed as the most popular instead of those respondents recalled viewing the ad on.  

Also, a more in-depth survey could potentially get to more information.  However, the survey used in this study was specifically intended to be no more than approximately 10 minutes due to time constraints and conditions under which the interviews were conducted.  Interviews were conducted as respondents arrived for treatment services and a more lengthy survey could have resulted in an increase in refusals by clients who were on their way to work, or did not have their own transportation and were therefore limited in the amount of time they could remain at the clinic. This appears to have limited our ability to gain more detail.

  Essentially, this media campaign was faced with many of the same obstacles that previous media campaigns have faced.   The problems surrounding limited duration and dosage of the campaign influenced the overall effectiveness of the campaign because people were unable to remember certain aspects of the message.  Future campaigns should run for a longer duration and perhaps be more intense before the commencement of an evaluation.  In addition, since many of the media habits listed by respondents did not correlate with those television and radio stations the commercial was actually aired on, more focus groups should be conducted regarding the target populations media habits.  In addressing the content of the commercial itself, future media campaigns should provide more information on prevention methods.  More specifically, a lack of knowledge on the vaccinations available to prevent Hepatitis A and B could be counteracted by focusing more on this area in future ads.   Finally, when faced with budgetary concerns, the majority of expenditures should go to airing the commercial on television as this method was reported the most efficient means of educating others about Hepatitis C.

Appendix A: 

List of Participating Agencies

Bernalillo County:

New Mexico Aids Services

Silver Street Methadone Clinic

Sixth Street Methadone Clinic

Stanford Public Health – Mobile Syringe Exchange

Rio Arriba County:

Amistad

Ayudantes Methadone Clinic

Una Ala Clinic

San Miguel County:

Ayudantes Methadone Clinic

Appendix B  

The following is a listing of the responses to which station the interviewee remembered seeing/hearing the commercial on and a listing of the stations on which the commercial was actually aired.


	Television Stations Remembered
	Television Stations Aired On

	ABC
	ABC

	CBS
	CNN

	CNN
	DISCOVERY

	C-SPAN
	ESPN

	DISCOVERY HEALTH
	GALAVISION

	DK 
	HISTORY

	FAMILY
	KASA

	FOX
	KLUZ TV

	FX
	NBC

	GAC
	SCI-FI

	HALLMARK
	SPIKE TV

	HBO
	TV-GUIDE

	KTFQ
	UPN

	LIFETIME
	WB

	MTV
	

	NBC
	

	PBS
	

	PUBLIC ACCESS
	

	QVC
	

	STYLE
	

	TLC
	

	TNT
	

	TV LAND
	

	UPN
	

	USA
	

	VH-1
	

	WB
	


	Radio Stations Remembered
	Radio Stations Aired On

	KABG (98.5)
	KDCE (950 AM)

	KBOM (94.7)
	KPEK (100.3)

	KBQI (107.9)
	KSYU (95.1)

	KDCE (950 AM)
	KKSS (97.3)

	KKOB (93.3)
	KFJA  

	KKSS (97.3)
	

	KNMX (540 AM)
	

	KRTN (93.7)
	

	KSMX (107.5)
	

	KSYU (95.1)
	

	KUNM (89.9)
	

	KZRR (94 ROCK)
	

	WILD (106.3)
	


Appendix C

New Mexico Department of Health

Hepatitis C Social Marketing Campaign

Knowledge Assessment Survey

INTRODUCTION:  The purpose of this interview is to find out if you know about a recent media campaign to increase the public’s awareness of hepatitis and what you may already know about hepatitis.  We would also like to ask you a few questions about yourself, your health and wellness, and your TV and Radio watching/listening habits.  

Please answer the questions as completely as possible.  Your answers are completely confidential and no one will see your answers except for the researchers.  So, please answer honestly.  You will be compensated for your time with a $10.00 gift certificate to Wal-Mart.

Part 1:  General Information

1. Do you consider yourself: 
a. Male____
b. Female_____ 

c. Transgender/other_____
2. How old are you?_______





3. How many years of school have you completed?_______

4. What is your home zip code?__________  /  Homeless (please circle if applicable)
5. How would you describe your ethnic group? (circle one)

a. White/ Anglo

b. Hispanic/Chicano/Latino

c. African American/ Black

d. Native American

e. Asian

f. Other: ____________________________________

6. Where do you get your health care information? (circle all that apply)
a. Doctor/healthcare provider

b. Newspaper/magazines

c. Television

d. Internet

e. Family

f. Friend

g. Health department

h. Radio

i. Other; Specify: _________________________

Part 2: Media-Related Habits

7. Do you read any newspapers? 

Yes: _____

No: _____

7a. If yes, please list:________________________________________________________________________

8. Do you listen to any radio stations?
Yes: _____

No: _____

8a. If yes, please list:____________________________________________________________________________


9. Do you watch television? 


Yes: _____

No: _____

9a. If yes, please list stations and/or programs:_______________________________________________________

__________________________________________________________________________________________

The next two sections involve questions regarding your knowledge and experiences with hepatitis as well as your past and current use of intravenous drugs.  I would like to remind you that this interview is completely confidential and we ask that you answer all questions to the best of your ability. 

Part 3: Hepatitis:

10. Prior to my reading you the consent, have you ever heard of hepatitis?  Yes: _____

No: _____

[IF NO, SKIP TO Q 20]
11. What are the different kinds of hepatitis? (Don’t Know = DK, List types even if the interviewees answers are incorrect) _______________________________________










____________________________________________________________________________________


12. Have you ever been tested for hepatitis C?


Yes: _____

No: _____

12a. If yes, can you tell me when? (ask for month and year)

_____/_____

13. Have you ever been vaccinated against hepatitis A or B?
Yes:_____

No:_____ 

14. Do you know how people get hepatitis C? 


Yes: _____

No: _____

14a. If yes, how?____________________________________________________________________________

__________________________________________________________________________________________

15. Do you know the symptoms of hepatitis C? 


Yes: _____

No: _____

15a. If yes, what are the symptoms? ____________________________________________________________

__________________________________________________________________________________________

16. Do you know what part of the body hepatitis C effects? 

Yes:_____

No:_____
16a. If yes, what part of the body? ______________________________________________________________

__________________________________________________________________________________________

17. Do you know how you can prevent getting hepatitis C?                 Yes: ______                      No: _____
17a. If yes, how? ___________________________________________________________________________

__________________________________________________________________________________________

18. Do you know anyone with hepatitis C? 



Yes: _____

No: _____
19. Where would you seek help for Hepatitis C? (circle all those that apply)  
a. Doctor/healthcare provider

b. Hospital

c. Clinic/community health center

d. Health department

e. Syringe exchange programs

f. Other:___________________________________

Part 4: Injection Drug Use

20. Have you ever injected drugs? 




Yes:_____

No:_____

[IF NO, SKIP TO Q 27]
21. Have you ever shared: (circle all those that apply)
a. Needles

b. Works  

c. Injection drugs

22. Do you currently inject drugs? 




Yes:_____

No:_____
23. When was the last time you injected drugs?



________________

(Ask for approximate number of months.  If less than 1 month ask for number of days)

24. Are you aware of any syringe exchange programs in your community? 


Yes:_____

No:_____
25. Are you currently enrolled in a syringe exchange program? 
Yes:_____

No:_____
26. Have you ever been tested for HIV?



Yes:_____

No:_____
Part 5: Marketing Campaign

27. Have you recently seen or heard a commercial or ad about hepatitis?


Yes
 
No


(If no, then probe : in the last 8 weeks, on TV, on the radio, in the newspaper, a poster or pamphlet.  If interviewee still     says no, skip to the # 37.) 

28. Where did you see/hear this commercial or ad about hepatitis? (circle all those that apply)
a. TV  

b. Radio 

c. Newspaper

d. Poster/Pamphlet

e. other; specify:_____________________________________________________________________________

f. Don’t remember

29. If TV and/or radio; specify stations

(Don’t Know = DK)
TV:____________________________________________________________________________

Radio:__________________________________________________________________________

30. Approximately how many times do you recall seeing or hearing the message?
TV_____
Radio_____

(Don’t Know = DK)  

31. Approximately how many times do you recall seeing the message in a pamphlet or poster?
Pamphlet/Poster_____

(Don’t Know = DK).

32. Did you hear about the commercial or ad from someone else? 
Yes:_____

No:_____

32a. If yes, who? (probe: family member, friend, other)__________________________________________________

33. Have you told anyone else about the commercial or ad? 

Yes:_____

No:_____

33a. If yes, who? (probe: family member, friend, other)__________________________________________________

34. Do you remember anything about the message? 


Yes:_____

No:_____

34a. What do you remember? (interviewee answers freely then use probes)

____________________________________________________________________________________________________________________________________________________________________________________

Probes:

a. Get tested for hepatitis C  




Yes:_____

No:_____

b. Don’t share needles or works   



Yes:_____

No:_____

c. How/where to get additional information


Yes:_____

No:_____

       [hotline 1-800#, email address or NMDOH]  

d. Get vaccinated for hepatitis A and B  


Yes:_____

No:_____

e. If you have hepatitis C don’t drink alcohol  


Yes:_____

No:_____

f. Something about the commercial – the train, etc.  

Yes:_____

No:_____

____________________________________________________________________________________________________________________________________________________________________________________

35. What did you learn about hepatitis? __________________________________________________________________________________________

36. Did the commercial make you want to:

a. Know more about hepatitis? 
  


Yes:_____

No:_____

b. Get tested for hepatitis C
  



Yes:_____

No:_____

c. Get vaccinated for hepatitis A or B
  


Yes:_____

No:_____

d. Reduce the amount of alcohol you drink
  

Yes:_____

No:_____

e. Not share needles or works
  


Yes:_____

No:_____

f. Call the Hepatitis Hotline/email address


Yes:_____

No:_____
37. What do you think is the best way to educate others about Hepatitis C? (circle all those that apply and list)
a. TV  





b. Radio 





c. Newspaper

d. Poster/Pamphlet

e. other; specify: 









































Thank you for your time in completing this survey. Would you like a Hepatitis information packet?
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